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Abstract

The purpose of the research was to 1) study the value of cow manure in the Nakhaem community, packaging
design, and a products distribution channel for the Nakhaem community and 2) to study community satisfaction
towards the distribution channels of cow fermented manure products in NaKhaem community, Muang District, Loei
Province using interviews and questionnaires. A sample of 50 people in the community was selected by purposive
sampling. The research results found that most of the community's strengths were manure products with sufficient
raw materials for distribution potential that can be developed continuously and are ready for development. The weak
point is that the distribution channels still need to be diverse. The community needs to gain the knowledge to
produce in line with the current market. The lack of serious branding and the sales channel still needs to be
determined. Apart from this, the creation of added value of cow manure must focus on quality and the standard of
the product. There is a unique difference following customer requirements and must be continuously developed and
a study of community satisfaction towards the distribution channels of cow dung fermented manure products in the

NakKhaem community. The results were satisfied with the high criteria. The mean was 4.51.

Keywords: community product, cow manure, online marketing
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